
MERITS AND DEMERITS OF MASS MEDIA

Advantages 1. It educates people. Through television and radio programs, people get to learn about health matters,
environmental.

There are various forms of mass media such as radio, television, movies, magazines, newspapers and the
World Wide Web. Compelling and relevant content will grab the attention of potential customers and increase
brand visibility 2. It can be much cheaper than traditional advertising and promotional activities 4. It can
spread the product and business news of the organization over a large part of the country and the world.
Permanency: This refers to the period for which a medium can hold its message thereby making the message
reviewable. Exposure to your ad is not limited; readers can go back to your message again and again if so
desired. Teens say that television, as well as movies and other media are the leading source of information
about sex and sexuality. Media can greatly affect the people of society of the world. Can be used as a means of
communication. Expand your career options and earn your degree in a convenient, flexible format that fits
your busy life. Television and film have the greatest potential for socialization because they seem to be the
most realistic. In fact, it can play vital role to establish a democratic country. It Can Spur Business Where
would business be without advertising and marketing? With the passage of time, the Internet has become the
most effective business tool in the contemporary world. An alarming observation has been made by the
researchers by the use of anabolic steroids and dietary supplements that promise muscles and more stamina for
lifting. Lastly, unrealistic, unhealthy portrayals of female sexuality, sexual health, and gratuitous female
sexuality, and nudity. In particular, you should consider earning a BS in Communication. Rapid and
continuous dissemination: In mass communication, information rapidly reaches and continuous disseminate to
large and vast number of heterogeneous audiences. Similarly, all radio stations should have progammes where
medical expert give advice regarding diseases that are currently one of the major issues in the society. This
gives the richâ€”and those connected to the richâ€”a far louder voice than the rest of us. Most people listen to
the radio at one time or another during the day. Wide cover: The audiences of mass communication are spread
over a vast or a wide geographic area in a given time. What are some advantages and disadvantages of using
the internet in advertising? I am Shellie Cobbs, Director of the Regional Emergency Management Office, and
I will be addressing the media on the procedures to be used in running the crisis communication efforts in
response to the contaminated water. Those in this category include students, youths, teenagers, sport lovers,
kids cartoons. Mass communication may take place among officials of the same level in the hierarchy or
among the officials who are out of superior-subordinate relationship. Which is to say, mass media
simultaneously benefits us and creates new problems. A focus group participant, while listening the
programme got to know that he and his wife was suffering from the disease Candida, its symptoms and how to
treat it which the doctor talked about at one time. Increased loyalty and advocacy from the customers. Please
use our Domestic Form if you live in the U. Please use our International Form if you live outside of the U. V,
advertisements, radio announcements. Now, the entire world often sees and hears the same cultural influences.
Thanks to the business communication made possible by mass media, businesses can reach potential
consumers faster and easier than ever before. Inform market price, demand and supply: Mass communication
helps to inform market price, demand and supply of product and services for home and abroad. It can directly
influence on people and create or change public opinion promptly. They are both very good options and
choosing between them is not feasible as both have their share of advantage and disadvantages. Universality:
This refers to the extensiveness or commonness of a medium and acceptability of messages. People do not
take the time to go in-depth about the situation being inaccurately displayed at times.


