
WRITING A GREAT LINKEDIN SUMMARY

Well sometimes you need a great example â€” or 10 great examples â€” to see the summary's magic and know how to
write your own. Read on.

However, it is the perfect place to add context to your career trajectory, show off your accomplishments, and
dig into what makes you great at your job. Check out my online store at mystore. The prominence of online
sites like LinkedIn and online application processes has changed the nature of writing resumes. Once you've
done this, you can write the best pieces down and use them to put together your summary. Then leave it alone
for one day. To be effective, you need to really write it more like a self-marketing pitch but keep it genuine.
It's important to focus on what is good about LinkedIn and similar sites and find ways to work through the
bad. If there is a more senior, well-respected professional in your field, look at that person's LinkedIn profile.
Target Your Reader Think about this section as if you were having a conversation with a colleague, a recruiter
or a prospective client. He was 57, a graphic designer with a great deal of communication and marketing
experience. Optimize Your LinkedIn Profile How to write a LinkedIn summary for your job search As alluded
to above, a few things that should go into your summary include a catchy hook, your personal story, and
optimized keywords. Write in First Person Contrary to what you may have done in the past, Summaries are no
longer advertisements written like they came off a press release, a job description or a resume. I should just
have to post it. Make sure to use the first sentence to convey the most important information about your
experience and talents. You may have some special background or something a boss or client has said about
you that you wish to emphasize. It is just not copied off your resume. Or your desire to work with companies
that make an impact on a specific segment of the community. LinkedIn Optimization results for my profile. Be
authentic. A veteran of the automotive industry, my exposure to Lean Six Sigma manufacturing keeps me
focused on opportunities to improve processes. This needs to have the next action step you want the person to
take. It tells the world who you are and advertises your strengths. Your summary is not weighted as heavily as
your headline or the job titles and descriptions in your work experience section, however they can still
strengthen your searchability and help you rise above similar candidates. Tie it all together. I enjoy forming
bonds with my manager and creating new processes so that he can continue focusing on big picture tasks.
Difference 1: Available Space Because resumes have limited space, your career objective needs to be concise.
This expectation varies from industry to industry; regardless, the profile summary section is your best
opportunity to inject a little personality into your profile. Narrowing things down helps others laser-focus onto
who you are and what you can offer them. Tell a story. Linking to your portfolio puts it at the top of your
profile, where your work is accessible and easy to see. In order to optimize your potential to be found via
search, it's important to use strong keywords and steer clear of buzzwords. LinkedIn summaries are quite
different. What are you good at? In many ways, it's your biggest opportunity to make a strong first impression.


